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Top Korean Producers to List on SGX   
S$0.410 

S$0.260 

 Potential Price 

 IPO Price 

  
 

Main Activities 
Spackman Entertainment Group Limited was formed 
following the acquisition of two of the leading Korean 
production companies Opus Pictures LLC and Zip 
Cinema Co., Ltd in 2012. Opus Pictures LLC and Zip 
Cinema have been credited for quite a few domestic 
blockbusters such as THE MAN FROM NOWWERE 
(2010) and COLD EYES (2013).  

 
Financial Highlights 
(Y/E Dec) US$m FY12 FY13 

Revenue  4.40 11.89 

Gross Profit 2.02 5.54 

EBIT -0.41 3.38 

PATMI -0.31 2.68 

EPS  (US cts)* -0.08 0.68 

*Based on post-IPO 395.31m shares outstanding. 

Source: Offer Document 

 

Key ratios (FY13)* 

  

P/E  30.32 

P/BV 4.64 

Return on Equity 17.89% 

Liabilities / Equity 0.96 

Current Ratio 1.83 

*Based on IPO price. Book value, total common equity and 
current assets have been adjusted to include net IPO 
proceeds.  
Source: Offer Document, Voyage Research Estimates 

 

IPO Details 

 

No. of Placement Shares 69.44m 

% of Total Shares 17.6% 

Issue Price S$0.260 

Net Proceeds S$10.8m 

Close of Application 18 Jul 2014 12noon 

Date of Trading 22 Jul 2014, 9am 

Issue Manager PrimePartners Corporate 

Finance Pte. Ltd. 

*Timelines are indicative  

  

Stock Details  

Number of Shares 395.31m 

Market Capitalization S$102.8m 

*Post-IPO  

 
Analyst: 
Liu Jinshu, Lead Analyst 

jinshu@voyageresearch.com 
Tel: 6227 2107 

 

  

 

 

 

Spackman Entertainment Group Limited (SEGL) will be the 

first Korean film entertainment company to list on the SGX. 

With an impressive portfolio of blockbusters, SEGL will be 

attractive to investors looking to profit from the regional 

popularity of Korean entertainment. Other than growing its 

film production business, SEGL will also be embarking on 

mergers and acquisitions to grow its pipeline of movies and 

participate in synergistic entertainment businesses. These 

plans, if successful, may potentially rerate the company 

beyond its IPO market capitalization of S$102.8m.   

IPO Statistics: 50m new shares to be issued by SEGL and 

19.44m vendor shares from six (out of 18) pre-IPO 

investors, or 12.6% and 4.9% of the company’s enlarged 

share capital, will be placed out to new investors at S$0.260 

per share. Net proceeds of about S$10.8m will be raised to 

invest in film production (S$5.5m), expand operations via 

M&A, JVs and investments (S$2.0m), establish overseas 

offices (S$1.0m) and as working capital (S$2.3m).  

Impressive Success Rate: Films produced by SEGL’s 

subsidiaries have made it to the Korean top ten box office 

list in at least 2009, 2010, 2012 and 2013 (twice); and have 

on average out-grossed other domestic films by 3.8 times. 

The success of SEGL’s production labels is testament of 

their production talent and also suggests that movie goers 

are more likely to associate their future works with high 

quality productions and watch them at the box office. 

Barring delays in production, SEGL has a pipeline of ten 

films to provide revenue visibility from FY14 to FY16.  

Driving Growth via M&A and Partnerships: Our reading 

of the offer document suggests that SEGL may want to 

replicate its formula with the consolidation of Opus Pictures 

and Zip Cinema to acquire other production and 

entertainment businesses. In recent years, SEGL has been 

moving beyond film production to present and invest in 

other films, as well as to invest in adjacent businesses. 

Such partnerships may potentially be game changing. For 

instance, partnerships with major film distributors in 

overseas markets like China may substantially raise the 

penetration of SEGL’s films outside of Korea and lead to 

higher revenue per film.   

Spackman Entertainment Group Limited 

mailto:jinshu@voyageresearch.com
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Company Background 

 

Figure 1: Group Structure 

 

 

 

 

Overview: Spackman Entertainment Group Limited (SEGL) was formed 

following a series of transactions from Jul 2011 to bring under one holding 

company two of the leading film production brands in South Korea – Opus 

Pictures LLC and Zip Cinema Co., Ltd. Movies produced by these companies 

included Korean blockbusters such as the 2010 top grossing THE MAN 

FROM NOWHERE and the more recent 2013 tenth highest grossing film 

COLD EYES.1  

The resultant SEGL today possesses the financial scale to not only produce, 

but also to invest in, present and distribute more films each year, as well as to 

embark on mergers and acquisitions to grow its portfolio of production talent 

and entertainment businesses. Hence, the growth potential of both companies 

is significantly elevated. At the same time, the higher diversity of productions 

and income sources also raise overall financial stability and reduce risk.    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                 
1 Based on ticket admissions in Korea. 

 
 

Figure 1: SEG HK Limited (SEG HK) and Spackman Equities Limited (SEL) are holding companies 

created during the restructuring process to bring both Opus Pictures and Zip Cinema together. Spackman 

Entertainment Korea Inc. (SEKI) was created to make early stage investments into films produced by Zip 

Cinema and Opus Pictures. It also holds other investments, namely 83.1% of Upper West, a café-lounge 

created in Sep 2012 to capitalize on the publicity generated from the success of the film business. Film 

Auteur was acquired in Jun 2013 by Opus Pictures to diversify into other types of film production.   

Source: Company Offer Document 
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Figure 2: Management Structure 

Figure 3: Post-IPO Shareholding Structure 

 

Figure 4: FY13 Revenue Mix 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Spackman Equities Group: The involvement of Spackman Equities Group 

Inc. the current Controlling Shareholder of SEGL can be traced back to Jul 

2011 when it first acquired 7% of Opus Pictures and Zip Cinema from the 

respective founders Mr. Lee Tae Hun and Ms. Eugene Lee. Subsequently, 

SEGL ramped up operations with the production of Hollywood/Korean sci-fi 

action film SNOWPIERCER; and also started setting up or investing in related 

businesses, such as Upper West and Film Auteur, to capitalize on 

opportunities brought about by its success in film production. At the same time, 

SEGL also managed to raise at least US$10.05m of capital, via several 

rounds of financing, to support its growth. Mr. Lee Tae Hun and Ms. Eugene 

Lee respectively also own 3.9% and 2.6% of Spackman Equities Group.  

 
 
Source: Company Offer Document 

Founder, CEO and Chief Producer 

of Opus Pictures 

Founder, CEO and Head 

Producer of Zip Cinema 

 
Source: Company, Voyage Research 

 
Source: Company, Voyage Research 

Board of Directors  

Executive Chairman: Charles Spackman 
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Positive Box Office Track Record 

 

Figure 5: List of Opus Pictures & Zip Cinema Productions 

Figure 6: Korean Films – Domestic Gross 

 

Figure 7: Per Movie Statistics 

 

 

 

 

History of High Quality and Top Grossing Films: Opus Pictures LLC and 

Zip Cinema Co., Ltd. were respectively established in Aug and Dec 2005 and 

have since released a total of 14 films from 2007 to 2013. While the average 

annual output works out to about one to two films a year, each of these 14 

productions, on average, sold 3.35m tickets to gross KRW 23.9 billion (or 

S$29.3m) at the Korean box office. In contrast, the average Korean 

production accounted for 0.7m ticket admissions and KRW 5.0 billion (S$6.1m) 

of gross box office revenue in 2013. In terms of profitability, Opus Pictures/Zip 

Cinema films have an average box office revenue to production cost ratio of 

2.93 times against the domestic average of 2.32 times.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Title (Excluding titles still 
being screened in Korea) Release Dates 

Tickets 
Sold (m)* 

Box Office Gross 
Revenue 

(KRW Bn)* 

Production 
Costs  

(KRW Bn)** 
Revenue / 
Cost Ratio 

By Opus Pictures           

SNOWPIERCER^ 1 Aug 2013 9.35 67.01 42 1.60 

HOWLING^ 16 Feb 2012 1.61 11.77 7.41 1.59 

THE MAN FROM NOWHERE 4 Aug 2010 6.18 47.1 6.4 7.36 

LOVERS VANISHED 1 Apr 2010 0.05 0.39 1.56 0.25 

YOGA 20 Aug 2009 0.27 1.93 3.06 0.63 

A FROZEN FLOWER 30 Dec 2008 3.75 25.41 10.81 2.35 

Average   3.54 25.60 11.87 2.30 

By Zip Cinema           

COLD EYES 3 Jul 2013 5.51 39.38 6.75 5.83 

ALL ABOUT MY WIFE^ 17 May 2012 4.6 34.22 4.78 7.16 

HAUNTERS 10 Nov 2010 2.13 15.37 4.89 3.14 

WOOCHI 23 Dec 2009 6.06 44.09 15.22 2.90 

CLOSER TO HEAVEN 24 Sep 2009 2.14 15.58 5.6 2.78 

ANTIQUE 13 Nov 2008 1.18 7.42 5.33 1.39 

HAPPINESS^ 3 Oct 2007 1.17 7.74 5.42 1.43 

VOICE OF A MURDERER 1 Feb 2007 2.97 17.6 6.51 2.70 

Average   3.22 22.68 6.81 3.42 

Combined Average   3.36 23.93 8.98 2.94 
*Domestic sales only. **Including publicity and advertising costs, except for SNOWPIERCER. ^Co-

produced with other firms. Source: Company Offer Document 

 
Source: Company Offer Document 

 
Source: Company Offer Document 
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Unique Competitive Advantage 

 

Figure 8: Preferring to Work with SEGL Again 

 

 

 

 

Top Producers – A Magnet for Resources: We further recognize that the 

strong track record of Opus Pictures and Zip Cinema, as well as, Mr. Lee and 

Ms. Lee’s more than a decade long experience in the industry provide for 

several distinctive advantages over other production companies.  

As other stakeholders in the industry, such as directors, actors and actresses, 

film investors and distributors associate Opus Pictures and Zip Cinema with 

successful productions and that some of them have most likely worked with 

Mr. Lee or Ms Lee previously, they are more likely to support the two 

companies in new projects. Support, for instance, can be in the form of 

access to top directing and acting talent, screenings at more theatres or more 

lucrative funding terms from film investors, translating to higher probability of 

repeated successes and profitability at the box office.  

Strong Cost Advantage: Moreover, top directing and acting talent may also 

be willing to accept lower fees to participate in potential future blockbusters, 

given the track record of Opus Pictures and Zip Cinema. In addition, the 

lengthy experience of Opus Pictures and Zip Cinema suggests that they are 

also able to produce a film in Korea efficiently, such as rapid sourcing of 

locations and permits. Newer production companies, even if they may be 

better funded, may not be able to replicate these cost advantages that Opus 

Pictures and Zip Cinema enjoy. For instance, less established producers will 

have to pay substantially higher fees to sign on the same Korean star.  

In any case, the reputations of Opus Pictures and Zip Cinema also open up 

opportunities for investments in other films and/or film production companies, 

as third parties will want to be associated with them and collaborate with them 

in new projects.  

  

 

 

 

 

 

 

 

 

 

 
Source: Company Offer Document 

Figure 8 suggests that some artistes prefer to 

work with Opus Pictures or Zip Cinema, 

having been casted in several of their 

productions. At the same time, it also 

highlights the synergy provided by investing 

in an entertainment talent agency, i.e. access 

to talent.  
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Scaling Up to the Next Stage 

 

Figure 9: SEGL – Future Releases and Films under Development  

 

 

 

Growth at SEGL can come from two angles: 1) producing more and larger 

films, and more importantly, 2) consolidating other promising production 

companies and related businesses to strengthen its talent base, production 

pipeline and market presence in the Korean entertainment industry  

A) To Produce At Least Four Films Per Year by FY16:  SEGL plans to 

raise the number of films produced from two in FY13 to three in FY14 and to 

at least four from FY16 onwards; and funds from the IPO will be used to 

develop more films, hire additional staff and invest in more films. Accordingly, 

the larger pipeline of films will provide for more diversified and consistent 

income from film production.  

Based on the company’s offer document, three films will be released in 2014 

with a combined production budget KRW 15.9bn (or S$19.5m). One of them, 

FOR THE EMPORER, has already been released in Korea on 12 Jun and 

was the third highest grossing movie, at KRW 2.6bn (or S$3.2m), in its 

opening week, behind only Edge of Tomorrow (featuring Tom Cruise) and 

local film A Hard Day. A fourth film BIG MATCH is produced by a third party, 

but presented by Opus Pictures. As Presenter, Opus Pictures was in charge 

of the administration of the film, such as raising its production budget from 

investors and securing the distributor. In Korea, the Presenter is usually also 

an investor in the film and collects 2% of the budget as fees as well as its 

proportionate share of the film profits. Another six films are under 

development for production and release in 2015 and 2016.  

 

 

 

 

 

 

 

 

 

 

 

 

2014 Scheduled Releases 

Title 
Scheduled Release 

Date Producer Presenter 

SEGL 
Investment 

Interest 

Budget  
(KRW 
Bn)* 

FOR THE EMPEROR Jun 2014 (Released) Opus Pictures Opus Pictures 28% 4.8 

CONFESSION Jul-2014 (Released) Opus Pictures United Pictures 30% 5.2 

MY BRILLIANT LIFE Sep-2014 Zip Cinema Opus Pictures/CJ E&M 9% 5.9 

BIG MATCH Oct-2014 BK Picture Inc. Opus Pictures est. 20%** 8.0 

*Including publicity and advertising costs. **We assume that SEGL most likely invested in BIG MATCH as its 

presenter. The estimated 20% is based on average of 30% (max) and 9% (min) among the four films. 

2015-2016 Planned Films 

Title 
Tentative 

Release Date 
Tentative Budget 

(KRW Bn)** 

GIANT 2015 5 

WOOCHI 2 2015 15 

GOLDEN SLUMBER 2015 15 

WHEN I LIVE MY LIFE OVER AGAIN*** 2015 1.6 

LUCKY BOY 2016 17 

OPERA GIRL 2016 5.5 

**Excluding publicity and advertising costs 

***English language film co-produced and co-presented with Maybach Film, scheduled for released in US in Apr 

2015. SEGL has invested US$0.5m in this film.  
Source: Company Offer Document 
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Figure 10: About SNOWPIERCER  

 

B) To Seek Opportunities to Directly Produce Foreign Language Films 

Targeted for Worldwide Distribution:  Ranked #2 at the Korean Box Office 

in 20132 and having snapped multiple Korean film awards, SNOWPIERCER 

can be said to be among the first truly international film produced and directed 

by a Korean team. Based on a French graphic novel, 80% of the film was shot 

in English and featured a Hollywood/Korean cast comprising of Chris Evans 

(Captain America) and John Hurt (Harry Porter) as well as Korea star Song 

Kang-ho (The Face Reader, #3 at the Korean Box Office in 20132). The film 

will be released in the United States on 27 Jun 2014 and the distribution rights 

for the film have been sold for over 100 countries.  

  

 

 

 

 

 

 

 

 

We see the success of SNOWPIERCER as supportive of Korean firms 

looking to make films for global audiences. For instance, international stars 

and large film investors will now be more receptive towards participating in 

productions by Korean companies. Moreover, the experience, expertise and 

relationships that Mr. Lee gained during the production of SNOWPIERCER 

place SEGL in an advantageous position to produce or co-produce such 

projects on an ad hoc/opportunistic basis, whilst continuing to focus the bulk 

of its efforts on highly profitable mid-budget films such as COLD EYES.  

The internationalization of Korean films has been gaining some form of 

momentum in terms of both demand and content. The number of Korean films 

exported grew from 251 in 2009 to 403 in 2013 with average export revenue 

per film rising from US$0.06m to US$0.09m in 2013. At the same time, some 

of the recent domestic hits such as THE BERLIN FILE (2013, box office #5), 

THE THIEVES (2012, box office #1) featured international elements, such as 

a high proportion of scenes shot overseas and mixed Korean/non-Korean 

casts.  

 

                                                                 
2 Based on ticket admissions 

     
Source: Company Offer Document 
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M&A and Investment Strategy to Gain Pace 

 

 

 

 

Playing a Larger Role in the Film and Entertainment Industry: Other than 

making and investing in its own films, we recognized that the increased 

financial resources of SEGL as a group will also pave the way for more 

participation in other films, such as investing in and presenting the films of 

other production houses, as well as distributing foreign films in Korea. As film 

making and script writing are risky creative processes, participation in good 

scripts at other production companies, in our view, is another way to increase 

upside and reduce risk. SEGL has allocated 42.3% of its net proceeds or 

S$5.5m to invest in its own or third party produced films. 

Via M&A in the Film Business: At the same time, SEGL wants to replicate 

its formula with the amalgamation of Opus Pictures and Zip Cinema, and 

consolidate a network of film production companies in Korea, where the nine 

local films in the 2013 top ten were produced by 11 different companies. The 

fragmented nature of the production side of business represents an 

opportunity for SEGL to acquire talent and pave the way for more productions 

to be made each year, without straining the creative capacity of Ms. Lee and 

Mr. Lee.  

Moreover, the concentration of talent will also raise the likelihood of SEGL 

producing more blockbusters each year, which may form the basis for a 

rerating subsequently.   

And Investments in Related Businesses: Beyond the film production 

business, SEGL has invested in other related local businesses. For instance, 

SEGL owns US$2m of 7% notes that can be converted into 53.5% of UAA 

Korea Co., Ltd. a talent management agency and KRW 265m (S$0.325m) of 

notes convertible into 15.9% of Breakfastfilm Co., Ltd. a producer of TV/new 

media commercials and music videos. Synergies with these companies 

include access to acting talent and film trailer production collaborations. 

Looking at Overseas Markets to Raise Value per Film: Finally, SEGL is 

also looking at forming partnerships with players in overseas markets, 

including other production companies, leading creative talent and agencies, 

film distributors and film technology companies to complement its capabilities 

and gain access to new markets. We understand that partnerships with 

distributors in markets such as China will enhance penetration and raise 

overseas sales, whilst riding on the overseas popularity of Korean 

entertainment. 

SEGL has earmarked S$2m for mergers and acquisitions, joint ventures and 

investments, leaving S$1m of net proceeds for the establishment of offices in 

Los Angeles, USA and Singapore. As the budget for M&A is relatively low, we 

surmise that the company will most likely look at smaller sized targets (for 

better control) or start off with partial stakes in bigger companies (to manage 

its risks).  
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Financial Review, Valuation and Risks 

 

Figure 11: Financial Summary  

 

 

 

Financial Review: SEGL earned revenue of US$11.9m (+170.2%) in FY13 

compared to US$4.4m in FY12. Accordingly, gross profit grew by 174.8% 

from US$2.0m to US$5.5m. Growth was mainly due to increased involvement 

in the production and presentation of COLD EYES, while ALL ABOUT MY 

WIFE (2012, box office #9) was co-produced with another firm and presented 

by a third party. In terms of box office revenue, COLD EYES collected 15.1% 

more than ALL ABOUT MY WIFE. Moreover, SEKI had invested in COLD 

EYES resulting in a greater share of the profits. COLD EYES contributed 

US$10.3m of revenue and US$4.9m of gross profit in FY13 while ALL ABOUT 

MY WIFE US$2.8m of revenue and US$1.9m of gross profit in FY12 and 

US$0.21m of revenue and gross profit in FY13.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

US$m FY12 FY13 

Revenue 4.40 11.89 

  ALL ABOUT MY WIFE COLD EYES 

Production Revenue 1.01 4.72 

Other Film Related Activities 1.82 5.63 

Distribution of Films 1.38 0.80 

Café-lounge 0.00 0.34 

Other Revenue 0.19 0.40 

Gross Profit 2.02 5.54 

All ABOUT MY WIFE / COLD EYES 1.86 5.08 

Other Films 0.16 0.05 

Others -0.01 0.41 

Gross Margin 45.8% 46.6% 

Other Income 0.28 0.46 

Selling Expenses -0.14 -0.35 

General and Administrative Expenses -2.57 -2.28 

Finance Costs -0.06 -0.14 

PBT -0.47 3.24 

Tax 0.15 -0.63 

PATMI -0.31 2.68 

MI -0.01 -0.08 

Total Assets* 21.66 34.45 

Total Liabilities 9.16 16.85 

Total Common Equity* 12.44 17.56 

Return on Common Equity* NA 17.89% 

Liabilities / Common Equity* 0.74 0.96 

Current Ratio* 1.95 1.83 

Net Margin NA 22.57% 

Asset Turnover* 0.20 0.35 

EPS (S cents) - USDSGD 1.263 NA 0.86 

NAV (S Cents)* 3.98 5.60 

IPO Price / EPS NA 30.32 

IPO Price / NAV* 6.54 4.64 

*In our calculations, we add the net IPO proceeds to FY12 and FY13 asset and equity 

balances. Per share data is based on the post-IPO 395.31m shares. Source: Company Offer 

Document, Voyage Research 

Opus Pictures released 

HOWLING in 2012. However, 

HOWLING had a mixed 

performance at the box office and 

the company earned only 

production revenue and other 

income of US$0.2m from it. The 

company’s interest in HOWLING 

was most likely low as it took an 

impairment loss of only 

US$0.51m on film production 

inventories in FY12 in spite of 

HOWLING’s production costs of 

KRW 7.4bn (US$7.3m). In all, 

SEGL made net profit of 

US$2.6m in FY13 compared to a 

loss of US$0.3m in FY12.  

SNOWPIERCER did not contribute 

towards the company’s financials in 

FY13. Given the size of its budget, 

we surmise that the film will most 

likely contribute in FY14 when 

revenue from its international 

distribution, and hence profits, 

accrue to the producers and 

investors.  
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Figure 12: Indicative Valuation 

 

 

Valuation: To arrive at a potential value for SEGL, we project that the four 

films for FY14 release will earn average box office receipts of KRW 23.93bn, 

in line with the company’s historical average. After deducting costs, we 

estimate that SEGL may make KRW 2.44bn and KRW 5.61bn from 

respectively investing in and producing these films.  

SNOWPIERCER grossed at least US$80m in foreign receipts according to a 

27 Jun Forbes article.3  After deducting the distributors and theatres’ 55% 

share, we further assumed that only 10% of the profits will accrue towards 

SEGL to account for marketing costs and other items. The production cost is 

assumed to be covered by the Korean screening of the film in 2013. The 

usual profit share for sole productions is about 40% and 20% for co-

productions.  

In all, we estimate that SEGL will make US$11.5m of income from film 

production and investments and US$5.7m of net profit to shareholders (1.81 S 

cents per share) in FY14 after deducting operating costs. Based on the 

company’s IPO P/E of 30.32x and FY14F EPS, we are looking at a potential 

value of S$0.55 per share (before discount). As the comparable average P/E 

is 33.88x, our valuation is slightly lower than the industry average.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                                 
3 http://www.forbes.com/sites/markhughes/2014/06/27/review-snowpiercer-is-fast-fun-

sci-fi-commentary/ 

(KRW Bn) FY14F Remarks 

Gross Box Office Receipts  95.72 4 films (Fig 9) x Avg. Box Office Receipts of KRW23.93bn in Fig 5 

Production Co. & Investor's Share 43.07 Less distributors & theatres' share of 55% 

Less Production Budget -23.90 Sum of 4x films in Fig 9 

Less Presenter Fee -0.48 2% of production budget 

Film Profits 18.70   

Investor's Share  11.22 @60% 

SEGL's Share as Investor 2.44 Investors' share/4 * (28% + 30% + 9% + 20%) - Fig 9 

SEGL's Share as Producer 5.61 Film Profits/4 films x 3 films produced x 40% 

SEGL's Share of SNOWPIERCER 3.67 Assume US$80m x 1020.56 USDKRW x 0.45% share x 10% 

Total Amt to SEGL (KRW Bn) 11.72   

US$m     

Prod. & Film Invest. Income to SEGL in USD 11.49 USDKRW 1020.56 

Distribution Income and Other Income 0.50 as per FY13 

Operating Expenses -3.15 as per FY13 x 1.2 

Finance Costs -0.16 as per FY13 x 1.2 

IPO Expenses -1.23 (S$2.16m-S$0.61m capitalized)/ USDSGD 1.263 

Tax -1.49 Assume 20% 

Minority Interest -0.30 Assume 5% of PAT (FY13: 2.8%) 

PATMI (US$m) 5.66   

EPS (S cents) 1.81 USDSGD 1.263, 395.31m shares 

Potential Value (S cents) 54.79 Based on IPO FY13 muliple of 30.32x 

After 25% Discount 41.09 approximately S$0.410 
Source: Voyage Research 
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Figure 13: Korea Listed Comparables 

 

 

Risks: In the film production business, the commercial success of each film 

may vary widely, depending on the reactions of the audience. From time to 

time, a single film may disappoint at the box office or overrun its budget due to 

development or production difficulties; or conversely, become a massive box 

office hit and generate a large proportion of the year’s profits for the company. 

Such variability is mitigated by the company’s track record, stable of talent 

and, in the longer run, by plans to produce more films and to take on a larger 

and more diversified role in the domestic entertainment industry. In the interim, 

there may be some short term variability in financial performance quarter-to-

quarter or on a half-yearly basis.  

As the FY14 film releases were scheduled in Jun, Jul, Sep and Oct 2014 

respectively, the company’s FY14 profits will largely come in during 2H 2014 

and 1H 2014 financial results will likely be relatively muted. Nonetheless, we 

can expect much stronger results for the whole of FY14 as compared to FY13 

due to the substantially larger pipeline of films. FY13 results were mainly 

driven by COLD EYES. 

In this snap IPO Highlight, we do not assign a rating for SEGL and have only 

formulated one period forward income forecasts. We are also uncertain about 

actual traded P/E multiples post-listing due to insufficient local comparable 

peers. To factor in these risks, we further applied a 25% discount to our 

valuation, to arrive at a potential value of S$0.410.  

Further work in a subsequent initiation report will allow us to better ascertain 

the value of the company, including industry analysis and growth rates, more 

detailed forecasts to reflect SEGL’s longer term plans, sensitivity and scenario 

analysis.  

 

 

 

 

 

 

 

 

 

Comparables 
Mkt Cap 
(SGD m) 

PE 
(TTM) 

Cur. 
P/BV 

Chorokbaem Media Co Ltd 49.7 25.98 1.57 

KMH Co Ltd 128.0 11.86 1.36 

Mediaplex Inc 312.9 107.37 2.41 

Samhwa Networks Co Ltd 145.2 29.16 3.21 

SBS Contents Hub Co Ltd 427.3 14.06 2.30 

Taegu Broadcasting Corp 68.0 14.84 0.55 

Average 188.5 33.88 1.90 

This peer set is obtained by filtering from the Bloomberg 

database for companies classified under the sector MOTION 

PICTURES & TV PRODUCTION based on the Bloomberg Industry 

Classification Code. 

Source: Bloomberg, Voyage Research 
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IMPORTANT DISCLOSURE: 

 
As of the date of this report, the analyst and his immediate family may own or have positions in any securities mentioned 
herein or any securities related thereto and may from time to time add or dispose of or may be materially interested in any 
such securities. Portfolio structure should be the responsibility of the investor and they should take into consideration their 
financial position and risk profile when structuring their portfolio. Investors should seek the assistance of a qualified and 
licensed financial advisor to help them structure their portfolio. This research report is based on information, which we believe 
to be reliable. Any opinions expressed reflect our judgment at report date and are subject to change without notice. This 
research material is for information only. It does not have regards to the specific investment objectives, financial situation and 
the particular needs of any specific person who may receive or access this research material. It is not to be construed as an 
offer, or solicitation of an offer to sell or buy securities referred herein. The use of this material does not absolve you of your 
responsibility for your own investment decisions. We accept no liability for any direct or indirect loss arising from the use of this 
research material. We, our associates, directors and/or employees may have an interest in the securities and/or companies 
mentioned herein. This research material may not be reproduced, distributed or published for any purpose by anyone without 
our specific prior consent. 

 


